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I love hotels — even 
when I don’t travel. The 

old Curtis and Leamington 
were favorite destinations 
when I was growing up. It 
was always a big deal when 
we packed into the station 
wagon and headed into the 
big city for weekend brunch 
at a downtown hotel. 
Through college in Chicago 
and an internship in San 
Francisco my favorite places 
were the Palmer House and 
St. Francis hotels. I love the 
drama and activity of a hotel 
lobby. The St. Paul Hotel is 
the last of the old timers in 
the Twin Cities but our new 
crop of high-design modern 
hotels can be great destina-
tions too. And a winner just 
opened last month.

Radisson Blu is the 
“upper-upscale” brand in 
Minnesota’s own Carlson 
empire. A favorite in 
Europe, the brand is starting 
to unpack bags in the United 
States. The first Blu opened 
in Chicago last year and 
the Mall of America’s was 
unwrapped March 15. I had 
to go on opening night.

Though designer Jim 
Hamilton is from Glasgow, 
Scotland, he combined 
Minnesota themes with 
retail concepts throughout 
the interior. Walking into 
the hotel is a magical 
experience — the lighting, 
textures, colorful artworks, 
quirky details — it feels 
more like walking into a 
modern art museum than 
a hotel. We gawked like 
tourists. 

Backlit walls are meant to 

resemble fireflies, hanging 
pod-like beehives provide 
seating in the lobby, the 
carpet is geographically 
inspired, and a two-story 
white angular wall along the 
escalator is an architectural 
expression of shopping’s 
ever-present tissue paper. 
The second floor connects 
to the mall’s south side with 
a skyway. It’s nice and wide 
and filled with seating areas 
and artworks. This is a great 
place to take a break from 
shopping for us locals. 

The second floor over-
looks the lobby on two 
sides. A variety of modern 
art fills the walls including 
an 8 by 16 foot graffiti-
inspired mural by local 
artists Shawn Dalsen and 
Gary Wolfe. A long laptop 
charging table is surrounded 
by a wacky collection of 
modern art chairs — no 
two are alike. Kids loved 
them; they moved from one 
to another checking out 
the comfort scale of woven 
wire, shiny aluminum, crin-
kled foil, and what looked 
like a pile of discarded 
pallets. (Note to local indus-
trial design instructors: this 
is a good field trip destina-
tion!)

Like the popular restau-
rant in Downtown’s 
Radisson, this hotel has 
a FireLake Grill House & 
Cocktail Bar. Spotlighting 
farm-to-table regional 
specialties you’ll find 
everything from chicken 
pot pie to grilled walleye 
on the menu with plenty 
of small- and large-plate 

options. The open kitchen 
is clad in copper and spills 
into the modern yet cozy 
dining room. Vintage-
looking tile floors, rustic 
barn wood, groovy metal 
chainlink curtains, and large 
tables with an assortment 
of colorful chairs make this 
place a great destination for 
both travelers and locals 
alike. The place was packed 
with revelers on opening 
night. 

Our new Radisson Blu has 
plenty of amenities to suit 
everyone: two ballrooms, 14 
meeting rooms, a state-of-
the-art fitness center with 
indoor pool, and 500 guest-
rooms. Guests have their 
choice of three different 
room layouts: “Mansion 
House” rooms are warm 
and clubby suites, “Natu-
rally Cool” business class 
rooms have wood flooring 
and include breakfast and 
evening hors d’oeuvres, 
“Urban” rooms are edgy and 
modern. The hotel’s opening 
rates range from $129–379. 

Included with hotel book-
ings is a special dedicated-
shopper program. Guests 
can arrange for personal 
shopping assistance, have a 
mall itinerary mapped out 
for them, or even use the 
hotel’s bag pick-up service! 
Shopping couldn’t be easier! 
Is it too early to book a 
room for holiday shopping?

For more diversions, follow 
the Weekend Tourist on 

Twitter (@WeekendTourist)
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Radisson Blu succeeds in making an unforgettable fi rst impression.

A typical Saturday: Wake up early, have coffee, 
read the newspaper, watch the morning news, 
go golfing weather permitting with my husband, 
sons or friends, and finally make dinner with my 
husband or go out with friends.

Favorite Minneapolis Event: Farmer’s Market

Applied for MPP: so that I could work for a 
smaller company that offered flexibility and sold 
into diverse markets with lots of sales potential.

Best MPP memory: Playing some pretty  
competitive ping pong at the company  
holiday party.
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Kristen
Account Executive

Chris

General Manager

Karen Grove
Title: Account Executive

Hired: November 2010

Lives:  St. Louis Park

Favorite activity: Walking my 
dog Luna

We are looking for more  
individuals like Karen who seek the 

opportunity to express themselves 
and influence others at a small 

company in a fast-paced 
entrepreneurial environment.
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